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1. Preliminary Statement

Harbro, LLC, ("Harbro") applied at the U.S. Patent and Trademark Office to register
the mark VEGAS, in International Class 28 for "playing cards." The United States Playing
Card Company ("USPC"), a well known manufacturer of playing cards, believes it will be
damaged by Harbro's registration of the VEGAS mark. Therefore, USPC filed a petition to
oppose the mark based on the fact that the mark is deceptive under Section 2(a) of the
Trademark Act or primarily geographically misdescriptive or descriptive within the meaning
of Section 2(e). 15 U.S.C. §1052.

Vegas is the "literal equivalent” of the well known tourist destination Las Vegas,
Nevada. Hundreds of news stories in 2005 demonstrate that the public knows Las Vegas,
Nevada, as both its full name "Las Vegas" as well as its shorter version "Vegas." Vegas is
home to several well-known casinos including the MGM Grand, the Bellagio, the Luxor, the
Venetian, Binion's Horseshoe, Mandalay Bay, the Rio, the Flamingo and many others.

USPC sells playing cards to these casinos for use at their card tables. Las Vegas is
famous for gambling and legally sanctioned games of chance, often using playing cards,
such as Blackjack, Baccarat, Pai Gow Poker, Let it Ride, and others. The city also serves
as the host of many world-famous poker tournaments including the World Series of Poker
and the World Poker Tour's annual championship. Because card playing is prevalent
throughout Las Vegas and is one of the reasons tourists visit Las Vegas, the city is
associated with card games like poker and playing cards themselves. Additionally, playing
cards themselves are associated with Las Vegas. USPC maintains a warehouse in Las
Vegas, and the U.S. operations of a major playing card manufacturer, Gaming Players

International (GP!), is headquartered in Las Vegas. There is also a market in retail stores




and on the internet for cancelled cards from Las Vegas casinos. Thus, playing cards are
intimately associated with Las Vegas.

Applicant's VEGAS mark is not registerable because the mark is primarily
geographically misdescriptive. ‘First, Vegas is a well known geographical destination.
Second, Las Vegas is associated with playing cards. Finally, the association of a deck of
cards with Las Vegas is a material factor in a consumer's purchasing decision. Applicant's
cards are not produced in Vegas nor are they used in Vegas casinos, though a consumer
purchasing the cards might think otherwise. Thus, Harbro's mark misdescribes its
geographic origin in a way that violates this Board's three part test for geographic

misdescriptiveness enumerated in In re California Innovations, Inc., 66 U.S.P.Q.2d 1853,

1857 (Fed. Cir. 2003).

The mark VEGAS as applied to Playing Cards is deceptive and primarily
geographically misdescriptive, or primarily geographically descriptive. Therefore, the Board
should sustain the opposition and refuse registration of the mark.

1. Procedural History

Harbro, LLC, filed an application to register Vegas for playing cards on May 23,
2003, in Class 28 on the Principal Register. The mark was approved for publication on July
21, 2004, and was published in the Official Gazette on August 10, 2004.

USPC filed an opposition to Harbro's VEGAS application on September 9, 2004.
Opposer asserted as grounds (1) the mark was deceptive under 15 U.S.C. § 1052(a); (2) or
the mark was primarily geographically descriptive or misdescriptive under 15 U.S.C. §
1052(e). Harbro answered the Notice of Opposition on October 29, 2004. Both parties

engaged in discovery thereafter.




Opposer, USPC, took trial testimony between July 1, 2005 and July 31, 2005.
Harbro's trial testimony occurred between October 28, 2005 and November 28, 2005.
Between December 29, 2005 and January 12, 2006, USPC offered rebuttal evidence and
testimony. Opposer submits a Notice of Filing concurrently with its Brief outlining each
submission by Opposer to the Board. Depositions and exhibits are submitted to the Board
and applicant via U.S. Mail, First Class, due to the large volume of documents submitted.

ll. Evidence Relied Upon

A. Opposer's Direct Evidence

Opposer relies upon the trial testimony of the following withesses:

1. Kevin Bagger, Las Vegas Convention and Visitor's Authority. Mr. Bagger is
the director of internet marketing and research for the Las Vegas Convention and Visitor's
Authority (LVCVA). (Bagger at 5). LVCVA is the official marketing organization for Las
Vegas and the surrounding communities. (Bagger at 5-6). In his capacity as director of
internet marketing, Bagger oversees all web marketing efforts of LVCVA. As an employee
with eight-years experience, Bagger is familiar with the efforts the Authority makes to
promote travel and tourism to Las Vegas. (Bagger at 5-8).

2. Dan Espenscheid, United States Playing Card. Mr. Espenscheid is the Casino
Sales Manager for USPC. (Espenscheid at 5). As Casino Sales Manager, Espenscheid
is responsible for USPC contracts supplying playing cards to approximately 85 percent of
the casinos in Las Vegas. Espenscheid also manages and supervises USPC's Las Vegas
warehouse that stores the playing cards for distribution to Las Vegas casinos.
(Espenscheid at 7). Mr. Espenscheid is also familiar with how playing cards are used in the

casinos of Las Vegas, (Espenscheid at 12.) and the growth of popularity of poker in Las




Vegas. (Espenscheid at 20). Mr. Espenscheid also testified about the sale and market for
used casino cards sold in Vegas gift shops. (Espenscheid at 26).

Opposer also relies upon the following Notice of Reliance filed under Rule 2.122(e):

USPC filed a Notice of Reliance on July 29, 2005 with references to over 630 articles
from printed publications from newspapers and magazines available to the public. The
Notice of Reliance also includes references to entries in Merriam-Webster's Geographical
Dictionary, MSN-Encarta and American Heritage lllustrated Encyclopedic Dictionary and
television transcripts. Evidence in this Notice of Reliance proves that Vegas refers to Las
Vegas, Nevada, which is a well known geographical location, and perhaps the most
popular tourist destination in the United States, that an association exists between Vegas
and playing cards, and that a material factor in a consumer's purchasing decision is the
association between Vegas and playing cards.

B. Applicant's Evidence

Applicant relied upon the testimony of a single witness and four U.S. trademark
registrations attached to it's Notice of Reliance.

Applicant's withess:

Karl T. Ondersma, Attorney - VanDyke, Gardner, Linn & Burkhart, Applicant's
sole witness, is a an associate with the law firm of VanDyke, Gardner, Linn & Burkhart.
(Ondersma at 4). Mr. Ondersma testified that he purchased Las Vegas themed playing
cards at a store in Detroit. Testimony from Mr. Ondersma and Exhibit G to his
deposition demonstrate the availability of cancelled casino cards used in Las Vegas

casinos to purchasers on the internet.




Applicant's Notice of Reliance filed under Rule 2.122(e):

Applicant's Notice of Reliance filed on November 28, 2005 consists of four U.S.
trademark registratiéns (172,312 registered in 1923; 401,715 registered in 1943; 726,940
registered in 1962 and 1,189,273 registered in 1982), all granted well prior to the
enactment of NAFTA, the North American Free Trade Agreement, and the amended
Lanham Act. Because these registrations were granted when there was a different
standard governing primarily geographically misdescriptive marks, they are not relevant to

this proceeding. See, In re California Innovations Inc., 66 U.S.P.Q.2d 1853, 1857 (Fed. Cir.

2003) (Because NAFTA and the amended Lanham Act place an emphasis on actually
misleading the public, the PTO may not deny registration now without a showing that the
goods-place association made by the consumer is material to the consumer's decision to
purchase the goods.).

Additionally, third-party registrations are not evidence that the marks were in use and

that the relevant purchasing public is familiar with them. In re Broyhill Furniture Industries

Inc., 60 U.S.P.Q.2d 1511 (TTAB 2001) (rejecting argument that third-party registrations
were evidence that it was customary in the furniture industry to use geographic names as
trademarks for furniture and that these locations were strongly associated with a particular
style or motif). Further, the PTO's allowance of other registrations with characteristics

similar to Applicant's does not bind the Board to act similarly in this case. In re Nett Designs

Inc., 57 U.S.P.Q.2d 1564, 1566, 236 F.3d 1339 (Fed. Cir. 2001).
C. Opposer's Rebuttal Evidence
To rebut Applicant's argument that the term VEGAS is not primarily geographic and

to rebut Applicant's argument that playing cards are not associated with Las Vegas
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because playing cards may be manufactured and purchased in other geographic locations,
Opposer produced rebuttal evidence which showed that, indeed, Vegas is primarily
geographic and playing cards are associated with Vegas and that fact is material to the
purchaser of playing cards.’

Opposer relies on the rebuttal trial testimony of the following witnesses:

1. Joseph A. Robinette, United States Playing Card Company. Mr. Robinette is
the General Counsel of USPC. (Robinette at 4). As General Counsel, Mr. Robinette
coordinates administrative matters, such as trademark filings; he also reviews and drafts
USPC's contracts. Further, Mr. Robinette prosecutes and defends all the litigation in which
USPC is involved. (Robinette at 5). USPC approved an advertisement for a promotion run
by the Kroger Company for the World Poker Tour, which Mr. Robinette reviewed. (/d. at7).
The promotion featured the word "Vegas," contained the front of several playing cards and
indicated that the winner of the contest would "Win a Trip to Vegas." (Robinette Dep.
Exhibit 2). The reference to "Vegas" was clearly a geographic location and playing cards
are clearly associated with Vegas in the advertisement.

2. Kathryn K. Przywara, Attorney - Dinsmore & Shohl, LLP. Ms. Przywarais an
Attorney with the law firm of Dinsmore & Shohl LLP. (Przywara at 4). Ms. Przywara
testified regarding print outs of webpages she visited. 2 These web pages include the

Gamblers General Store and OldVegasChips.com, sites which advertise and sell cancelled

' According to McCarthy, "plaintiff in its rebuttal case may introduce facts and witnesses appropriate to
deny, explain or otherwise discredit the facts and witnesses of opponent..." J. Thomas McCarthy,
McCarthy on Trademarks and Unfair Competition §20:117 (4" ed. 2005).

2 print-outs of articles downloaded from the internet are admissible where they are introduced with the
testimony of the person who accessed the information on the internet. Raccioppi v. Apogee, Inc., 47
U.S.P.Q.2d 1368 (TTAB 1998). Additionally, web site advertisements are admissible as evidence of the
purchasing public's perception. Mid City Bowling Lanes & Sports Palace Inc. v. Don Carter's All Star
Lanes-Sunrise Ltd., 1998 U.S.Dist. LEXIS 3297 (E.D. La. Mar. 12, 1998) (Exhibit A).
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cards from Las Vegas casinos. (/d. at 6 and Przywara Dep. Exhibits 6, 7 and 8). Ms.
Przywara also testified that she purchased a charm bracelet with a playing card charm and
a key tag containing black jack playing cards from the Las Vegas Centennial website.
(Przywara at 8 and Przywara Dep. Exhibits 4 and 5). The evidence demonstrates that
playing cards are associated with Vegas, and the association is a material factor in a
consumer's purchasing decision.

Opposer also relies upon the following Notice of Reliance filed under Rule 2.122(e):

On January 12, 2006 Opposer filed a second Notice of Reliance, including printed
publications, such as articles appearing in newspapers and magazines available to the
public. The articles cited rebut Applicant's argument that the there is no association
between Vegas and playing cards and that consumers will not be deceived. The articles
also show that the association is a material factor in the purchase decision.

V. Statement of the Facts

The United States Playing Card Company is a manufacturer and distributor of
playing cards.® (Espenscheid at 6). Harbro is a manufacturer and distributor of products
including playing cards. Both companies own U.S. Trademark Registrations for goods
including "playing cards" in International Class 28.

On May 23, 2003, Harbro LLC, applied to register the mark VEGAS on the Primary
Register. The Application was assigned Serial Number 78/253725. On July 21,2004, the

mark was approved for publication in the Official Gazette, and it appeared in the Gazette on

3 A competitor of the applicant has standing to oppose applicant's right of registration. Federal Glass
Co. v. Corning Glass Works, 162 U.S.P.Q. 279, 282-83 (TTAB 1969); J. Thomas McCarthy, McCarthy on
Trademarks and Unfair Competition §20:11 (4™ ed. 2005).




August 10, 2004. The United States Playing Card Company filed a Notice of Opposition
on September 9, 2004.

Las Vegas, Nevada, is one of America's premier tourist destinations. (Bagger at 7)
(Notice of Reliance Index 2, hereinafter "Index"). Las Vegas bills itself as "the entertainment
capital of the world," where visitors can not only view live entertainment in casino
showrooms, but also enjoy golf, fine dining, relax in a spa or spend time in a casino.
(Bagger at 7-8). Las Vegas is known for its gaming, which includes legal games of chance
like slot machines, blackjack, craps and roulette. (/d. at 9). These games frequently
involve the use of playing cards. (/d. at 10).

Las Vegas has a visitors' bureau called the Las Vegas Convention and Visitors'
Authority (LVCVA). (/d. at 5). This entity spends around 75 to 80 million dollars annually
on its advertising budget. (/d. at 10). One of LVCVA's current marketing strategies includes
use of the logo "Only Vegas." The logo "Only Vegas" appears on the promotional
brochures sent to potential visitors of Las Vegas. (/d. at17, Bagger Dep. Exhibits 27 and
28). The official tourism agency also promotes its city by using the tagline "What Happens
in Vegas Stays in Vegas." (Bagger at 17).

There are many well-known large casinos in Las Vegas, Nevada. (Espenscheid at
11). The casinos need a replenishable supply of playing cards in order to conduct games
of chance such as black jack. (/d. at 12). USPC and other card companies including
Gemaco and GP! supply playing cards to the casinos. (Espenscheid at 13. See also,
Przywara Dep. Exhibit 2). For security reasons, once the casinos use the cards, they are
"cancelled" by a process which marks the deck. Such markings include a cut corner or

small hole drilled through the card so the cards cannot be reused without detection.




(Espenscheid at 13). Despite the markings on the cards there is a large market for sale of
the marked cards because they have been used at a casino as demonstrated through the
existence of a multitude of websites where the cards may be purchased. (See Ondersma
Dep. Exhibit 6, Espenscheid Dep. Exhibits 10, 12, 13, 14, 15; Przywara Dep. Exhibits 6, 7,
8).

Consumers are able to buy the canceiled cards that were once in play at a casino as
a souvenir or as a novelty item. (Espenscheid at 13; Bagger at 20; Index 631). As noted,
websites also exist which feature the sale of cancelled playing cards. (Przywara at 11-16
and Przywara Dep. Exhibit 6, 7, 8).Cancelled cards may also be purchased in casino gift
shops and stores like the Gambler's General Store in Las Vegas, Nevada. (Przywara at 11-
16 and Przywara Dep. Exhibit 6; Espenscheid at 38-39).

ARGUMENT

United States Playing Card has offered considerable evidence that satisfies the

three prong test to determine whether a mark is primarily geographically deceptively

misdescriptive. In re California Innovations Inc., 66 U.S.P.Q.2d 1853 (Fed. Cir. 2003). The

test, which was necessary due to changes in U.S. trademark law after the enactment of
NAFTA, the North American Free Trade Agreement, provides that a trademark may notbe
federally registered if:

(1) the primary significance of the mark is a generally known geographic

location, (2) the consuming public is likely to believe the place identified by

the mark indicates the origin of the goods bearing the mark, when in fact the

goods do not come from that place, and (3) the misrepresentation was a
material factor in the consumer's decision.

Id. at 1858.

USPC has offered overwhelming evidence proving that the primary significance of

Vegas is a generally known geographic location: Las Vegas, Nevada. The Conventionand

9




Visitor's Bureau of Las Vegas, Nevada uses the term Vegas to refer to their city. The
Merriam Webster Geographic Dictionary lists as its entry for Vegas a reference to the city of
Las Vegas, Nevada. Hundreds of articles from periodicals use Vegas in a way that refers
to the specific location of Las Vegas, Nevada. There is no escaping the fact that the
primary significance of the mark VEGAS is that of a generally known geographic location.

Further, the consuming public is likely to believe that playing cards come from Vegas
because of a strong goods-place association between playing cards and the city. Las
Vegas is home to some of the nation's largest and most popular casinos. These casinos
use playing cards in their games of chance. Additionally, the championships of the World
Poker Tour and the World Series of Poker are held annually in Las Vegas and broadcast
from Las Vegas on television throughout the country. (Espenscheid at 19-21; Index at 15,
624). Because the relevant public is likely to associate playing cards with gambling, and
gambling with Las Vegas, the goods-place association is strong. Therefore, the purchasing
public is likely to believe that the playing cards identified by a mark VEGAS are likely to be
from Las Vegas.

Finally, the misrepresentation of applicant's goods as being from Vegas is likely to
be material to the purchaser's decision. When a goods-place association is strong, the
board may presume that a consumer will want goods from the geographical region known
for the product. Moreover, the strong market and demand for cancelled casino cards
demonstrates that the geographical location of where a playing card is from or used affect
the consumer's purchasing decision.

For these reasons VEGAS is primarily geographicaily deceptively misdescriptive and

should not be registered.

10




A. VEGAS is short for "Las Vegas," one of the best known geographic locations
in the United States.

The evidence supporting the first element, the primary significance of the mark is a
generally known geographic location, consists of dictionary definitions, over 620
publications which refer to Vegas as a geographic location, and testimony by the Las
Vegas Visitor's Bureau which uses VEGAS in advertisements to refer to its city. The scant
evidence submitted by Applicant does nothing to contradict the fact that VEGAS is short for
"Las Vegas" and refers to a well known, even perhaps one of the best known, geographic
locations in the United States.

1. The Geographic Significance of VEGAS is illustrated by a Dictionary
Entry

The Third Edition of Merriam-Webster's Geographical Dictionary lists an entry for
Vegas: "See Las Vegas 1." Las Vegas is defined as:
"1. often shortened to Vegas. City of Clark Co., SE corner of Nevada, 22 miles NW
of Boulder Dam: pop.(1990c) 258,295; alt. 2030 ft.; distribution center for mining and
stock-raising region; major tourist resort featuring legalizes gaming and glitzy
hotels..." ‘
Both the entry for Vegas and Las Vegas demonstrate that the terms are synonymous and
refer to the largest city in Nevada.
The Board routinely relies on dictionary definitions as evidence of geographic

significance. See,e.g., In re Cotter & Co., 228 U.S.P.Q. 202, 204 (TTAB 1985); In re

Brovhill Furniture Industries Inc., 60 U.S.P.Q.2d 1511 (TTAB 2001) (Relying on Cassel's

ltalian Dictionary and Merriam-Webster's Geographical Dictionary, the Board found the

11




term "Toscana" (or "Tuscany," in English) designated a region in Italy and had no other
meaning.)*

The dictionary definition here confirms that Vegas is synonymous with Las Vegas: a
generally known geographic location.

2, The Geographic Significance of VEGAS is illustrated by Widespread
Use of the Word to refer to the city of Las Vegas, Nevada

Opposer, USPC, also submits numerous newspaper and magazine articles as well
as television transcripts which illustrate how Vegas is commonly used to refer to the city of

Las Vegas, Nevada. Entertainment Weekly, as shown in Index Numbers 5 and 6, refers to

Vegas as a geographical place twice in the same June 3, 2005, edition: first as the location
of events of the movie GO, directed by Doug Liman, and then as the location of Angelina
Jolie's wedding to Billy Bob Thornton. "Vegas" was used in the same six-day period in
May, from the 26™ through the 31, to refer to the geographic location of Las Vegas,
Nevada, by the following well known and widely circulated publications: The Associated
Press (Index 17), Baltimore Sun (Index 26), Fortune Magazine (Index 28), Philadelphia
Inquirer (Index 33, 61, 73), Chicago Tribune (Index 36), Detroit Free Press (Index 37), San
Francisco Chronicle (Index 44), Washington Post (Index 50, 91), Sacramento Bee (Index
63), Orlando Sentinel (Index 87), and even the Las Vegas Review-Journal (Index 82, 83).

The 641 publications that comprise the Opposer's Notice of Reliance are referred to herein

4 The Board has also relied on dictionaries in recent decisions which were marked as NOT CITABLE
AS PRECEDENT OF THE TTAB. Opposer references the following decisions as illustrative: In re Cotchett,
Serial No. 78/280591 (TTAB August 5, 2005) (Exhibit B) ( Board relied heavily on definitions for "Half Moon
Bay" contained in the Columbia Gazetteer of North America and Merriam-Webster's Geographical
Dictionary.); In re Bristol-Myers Squibb Co., Serial No. 78/222332 (TTAB July 15, 2005) (Exhibit C) (Board
relied on the American Heritage Dictionary of English Language definition of "Princeton” as a borough in
New Jersey and the seat of Princeton University and held that the reference to location of or seat of
Princeton University enhanced the term's geographic significance.); In re American International Group,
Inc., Serial No. 75/278430 (TTAB June 25, 2002) (Exhibit D) (Board relied, in part, on Examining Attorney's
submission of the dictionary definition of "New Hampshire" which referred to its nickname as the "Granite
State," as evidence that it was a geographic location.)
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by Index numbers; the articles are reproduced in their entirety and listed by Index number
in the Notice of Filing.

Articles reproduced from NEXIS, like the ones submitted by USPC, operate as
evidence of a mark's primary significance as a generally known geographic location. The
Board has relied on such evidence in the following unreported case, not citable as

precedent. See, e.g., In re Fashion Group, Serial No. 76/006037 (TTAB Dec. 3, 2004)

(Exhibit E) (Board found mark's primary significance as a generally known geographic
location based upon dozens of NEXIS article excerpts that showed "NoLita" to be a
particular place and a term derived from the phrase "North Little Italy" or "North of Little
Italy.").

The Lexis and Westlaw articles submitted in this case show widespread use of the
term Vegas to refer to the geographic location of Las Vegas, Nevada. Therefore, the
primary significance of VEGAS is that of a geographic location.

3. The Las Vegas Convention and Visitors' Authority advertised and
used "Vegas" alone to identify the ci

Kevin Bagger, Director of Research of the Las Vegas Convention and Visitors'
Authority (LVCVA) testified to the significance of Vegas as a geographic location. The
LVCVA uses the marks "Only VEGAS" and "Whatever happens in Vegas, stays in Vegas"
to promote tourism in the city of Las Vegas. (Bagger at 10). The LVCVA sends tourist
information with the "Only VEGAS" design featured prominently on the cover. (Bagger
Dep. Exhibits 27, 28).

The LVCVA has an annual advertising budget of 75 to 80 million dollars. (Bagger at
10). Expenditures on behalf of the City which refer to the location as "Only VEGAS" reach

across the country. Thus, it is only natural that the City of Las Vegas has two names:
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Vegas and Las Vegas, due in some respects to the efforts of the LVCVA to promote the
shorter catchier "Vegas" as synonymous with the geographic area.
Mr. Bagger, a long-time resident of Las Vegas, Nevada, testified that through
endless tourism promotion, the city is known by two names:
Q: Other than Las Vegas is there -- is the city known by any other term?
A: Well, we -- in our marketing campaign one of the current logos we use is
"Only _\/egas." That ties in to our "What happens in Vegas stays here"
advertising campaign, but it's also known as Vegas as well as Las Vegas.
Q: And how do you know that?
A: Personal experience, living in Las Vegas for 35 years, traveling, media
accounts.
(Bagger at 10.)
Thus, the evidence demonstrates the primary significance of Vegas is that of a

geographical location.

4, According to the Overwhelming Evidence presented to this Board,
the Primary Significance of VEGAS is that of a Geographic Location

Applicant has not produced evidence to contradict the primary significance of the
term as a geographic location. However, even if a city is also known for an activity that
goes on in the city, the Board has still held that the geographic relevance takes
precedence.5 The Board has consistently recognized the geographic connotation of the
mark to be the primary significance of the mark to a consumer in geographic

misdescriptiveness cases even when other possible concepts may be conveyed by the

® See, e.g., the following cases, marked as not citable precedent of the TTAB. McCutchin v. DuBell,
Opposition No. 91156821 (July 27, 2005)("In order for a term to be primarily geographically descriptive, the
term does not have to be 'solely geographic' as applicant suggests.") (Exhibit F). The Board has held that
the term Princeton, which arguably symbolizes prestigious academic achievement rather than a town in
New Jersey, was nevertheless primarily significant as a geographic location. In re Bristol-Myers Squibb
Co., Serial No. 78/222332 (July 15, 2005)(Board relied on the dictionary definition of "Princeton" as a
borough in New Jersey and the seat of Princeton University and held that the references to location of or
seat of Princeton University enhanced its geographic significance.) (Exhibit C). In re BJIP, Inc., Serial No.
75/529080 (July 18, 2001)(The Board recognized that Cuba or Havana-style furniture was popular but that
fact did not contradict the primary significance of the term "Havana" as a geographic source of the style
and added to the fact that purchasers would associate the goods with that location.) (Exhibit G).
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mark. In re California Innovations Inc., 66 U.S.P.Q. 2d 1853 (Fed. Cir. 2003) ("Although

the mark [CALIFORNIA INNOVATIONS] may also convey the idea of a creative, laid-back
lifestyle or mindset, the Board properly recognized that such an association does not
contradict the primary geographic significance of the mark.").

The Board has consistently held that the primacy of a term's geographic significance

outweighs all other possible connotations. In In re Bacardi & Co. Ltd., 48 U.S.P.Q. 2d 1031

(TTAB 1998) the Board stated that "even if applicant had established an association
between HAVANA and a particular lifestyle of the term, as the association may be made
precisely because of the primary significance of HAVANA as a city in Cuba." Similarly, the

Board wrote in In re Opryland USA Inc., 1 U.S.P.Q.2d 1409 (TTAB 1986) that "[b]ecause a

term [such as Nashville] may have other meanings does not necessarily alter the primacy
of its geographical significance.”

The dictionary definitions, newspaper and magazine articles, and testimony froma
representative of the Las Vegas Convention and Visitor's Authority all demonstrate that the
primary significance of Vegas is a well known geographic location. Thus, Opposer has

satisfied the first prong of the California Innovations test.

B. Consumers are likely to believe that Vegas is the origin of Applicant's playing
cards because of a well-known association between the goods and the
geographic location.

USPC submitted evidence in its Notices of Reliance including newspaper and
magazine articles and the testimony of Kevin Bagger and Dan Espenscheid to demonstrate

that card playing and playing cards are associated with Vegas. Thus, USPC has proven

the second element of the California_Innovations test, generally referred to as the

requirement of a goods-place association.
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In In re Hiromichi Wada, 52 U.S.P.Q.2d 1539, 194 F.3d 1297 (Fed. Cir. 1999), the

term NEW YORK WAYS GALLERY when applied to various kinds of leather bags, luggage,
back packs, wallets, tote bags and the like was determined to be primarily geographically
deceptively misdescriptive. The record in that case contained NEXIS excerpts showing
various leather goods and handbag manufacturers located in New York supported a goods-
place association between New York City and leather goods.

The excerpts USPC relies upon in this case show that the public associates Vegas
with playing cards and card playing, including poker, black jack and other games. The
following list of media excepts were submitted with the Original Notice of Reliance and

demonstrate a goods-place connection:

Index Publicatioh _ | Date Use
624 Boston Herald July 14, It's in the cards; Poker craze in
2005 spotlight as World Series

explodes in glitzy Vegas

625. | Argus Leader (Sioux Falls, ND) | January 13, | It's a best effort to avoid the type
2005 of disappointment Nevada
officials felt last October. The
U.S. mint prohibited use of
gambling images, barring slot
machines, playing cards..

626. | USA Today July 6, 2005 Then there's fabulous Las
Vegas, including oversized
playing cards and dice

627. | Boston Globe July 14, For Poker Players, Universal

2005 Draw of World Series Lies in

Riches Thousands in Vegas Vie
for $7.5 M Prize

628. | Associated Press Wire Report, | Oct. 2,2004 | Slot machines, playing cards,
as published on MSNBC.com | at6:14pm | and even the games Las Vegas
skyline won't be on Nevada's

quarter
629. | Philadelphia Enquirer July 5, 2005 | In Vegas, they're playing cards
630. | Baltimore Sun November 2, | A Marylander sells the family
2003 business and moves to Vegas to
play poker

16




631. | Chicago Daily Herald May 27, Las Vegas playing cards from

2005 casinos like the Dunes Hotel
632. | M2 Presswire June 8, Gaming Partners International
2005 Corporation.. is headquartered

in Las Vegas, Nevada

The Philadelphia Inquirer article (Index 629) entitled "A Big Pot Adds to Poker's
Allure" starts off with the sentence "In Vegas, they're playing cards, and the person who
emerges from a field of more than 6,000 people to win this year's main event at the World
Series of Poker is going to go home with something like 10 million." The article
demonstrates the allure and high prize money available for card playing in Las Vegas, and
demonstrates that Vegas is known for famous poker tournaments such as the World Series
of Poker. The connection between poker and Las Vegas is also apparent in the Baltimore
Sun's article entitled "Moving from suburban Maryland to Las Vegas to make a living
playing poker? You bet your life." (Index 628).

In fact Las Vegas is so well known for playing cards that Nevada state officials
considered putting the image of playing cards on the back of the state's commemorative
quarter, before they were overruled by the Federal Treasury Deparﬁnent. See, "No
Gambling Images on Nevada Quarter,” msnbc.com AP wire (Index 628).

A USA Today article published on July 6, 2005, even mentions that you can have a
funeral from a business called Palm Mortuary in Las Vegas. The Las Vegas funeral
includes "oversized playing cards and dice." (Index 626). The fact that a Las Vegas
funeral would include such iconography as oversized playing cards speaks volumes on the
goods place association between the city and a deck of playing cards.

Even connections between a city and goods that are tenuous, unlike the connection

USPC has shown here, have been held to be sufficient by the Board to satisfy the goods-
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place association test in a geographic misdescriptiveness analysis. For instance, In re Save

Venice New York, Inc., 59 U.S.P.Q.2d 1778, 259 F.3d 1346 (Fed. Cir. 2001), involved

whether a New York not-for-profit corporation devoted to preserving and restoring cultural
treasurers of Venice, Italy, could register "The Venice Collection" with respect to potpourri,
tableware made of precious and nonprecious metals, lamps, clocks, art prints, paper
products, residential furniture, dinnerware, glassware, bedding and carpets. With the
exception of some glass products, none of the goods originated in Venice. Nevertheless,
the Court found that consumers were likely to be deceived even though the goods were
only related to the types of goods manufactured and sold in Venice, ltaly.

The following two cases which have been deemed as not citable by the Trademark
Trial and Appeal Board are illustrative of other goods place associations. In In re Fashion

Group S. N. C., Serial No. 76/006037 (TTAB December 3, 2004) (Exhibit E), the applicant

sought to register "No-l-ita" and "NORTH LITTLE ITALY" for a wide variety of clothing. The
Board found a goods-place association because the marks referred to a neighborhood of

Manhattan in New York noted for trend-setting fashions.

In In re Bristol-Myers Squibb Co., Serial No. 78/222332 (TTAB July 15, 2005)

(Exhibit C), the Board found that the fact that applicant had a research facility in Princeton,
New Jersey supported a goods-place association between pharmaceutical products and
Princeton. USPC has submitted an article (Index 632) which shows the presence ofacard
manufacturer, Gaming Partners International Corp., in Las Vegas, Nevada. Further, there
is evidence in the record that USPC maintains a warehouse in Las Vegas for its casino

business. (Espencheid at 7).

18




USPC has also presented testimony of Dan Espenscheid and of Kevin Bagger on
the goods place association between Vegas and playing cards. Bagger, the director of
research at the LVCVA, testified that Las Vegas is known for its gaming, which includes
legal games of chance like slot machines, blackjack, craps and roulette. (Bagger at 9).
These games, such as black jack, involve the use of playing cards. (Bagger at 10). Dan
Espenscheid, Director of Casino Sales for USPC testified that there are many well-known
large casinos in Las Vegas, Nevada. (Espenscheid at 11). The casinos need a
replenishable supply of playing cards in order to conduct games of chance such as black
jack. (/d. at 12). USPC and other card companies including Gemaco and GPI supply the
playing cards to the casinos. (/d. at 13). This tesfimony demonstrates that Las Vegas
casinos and establishments use playing cards daily in large amounts.

While USPC believes that a goods place association has been demonstrated, the

board has found a goods place association even when a geographic location is not

primarily known for the goods involved. In_re Broyhill Furniture_Industries Inc., 60
U.S.P.Q.2d 1511 (TTAB 2001), involved a North Carolina furniture corporation's effort to
register "Toscana" for furniture. The registration was refused on grounds that "Toscana"
(or Tuscany, in English) was primarily geographically deceptively misdescriptive. The
Board found the term designated a region in italy. The Examining Attorney produced
evidence including only three Lexis/Nexis articles and several printouts from websites that
referred to Tuscan furniture as well as copies of online ads for villa and apartment rentals in
Tuscany that referred to Tuscan furniture. However, the Board held that the evidence
produced by the Examining Attorney was sufficient to make a prima facie showing that

there was a reasonable basis for concluding the public is likely to believe that the mark
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identifies the place from which the goods originate and that the applicant's evidence was

insufficient to rebut this showing. Relying, in part, on In re Save Venice, the Board

concluded that:

Clearly, furniture is a product which is made in Tuscany, as it is in numerous
geographic locales throughout the world, and members of the general public
interest in purchasing furniture which comes from Tuscany would, during the
course of an Internet search, find advertisements of the kind which have
been made of record. The evidence is sufficient to establish a prima facie
showing that the purchasing public would reasonably believe that furniture
bearing the mark "TOSCANA" is manufactured or otherwise originates in
Tuscany and applicant has offered nothing to rebut the goods/place
association which consumers would be likely to make.

* k k *

In particular, Tuscany has been shown to be a sizeable region which
produces a wide variety of products, including furniture. While Tuscany is
apparently not famous or otherwise noted for its furniture, such is not a
requirement in order for consumers to mistakenly believe that a goods/place
association exists . . . According to the record, Tuscany is an important
industrial center and, especially in the case of pieces of handcrafted furniture
(which are products encompassed by the goods identified in applicant's
application, such items plainly would be considered by consumers to be a
natural expansion of Tuscan's longstanding handicraft industries, particularly
those in wood and metal.

60 U.S.P.Q. 2d 1511, 1518.

While playing cards are obviously used in casinos and in houses throughout the

country, the use of playing cards in Las Vegas has intertwined the iconography of the City

of Las Vegas with playing cards and their insignia: hearts, diamonds, clubs and spades.
(See Przywara Dep. Exhibits 4 and 5). Similarly, the fact that furniture is made in locales
around the world other than Tuscany did not preclude the Board from finding a heightened
goods place association between Tuscany and furniture. Thus, it is not relevant that other
casinos exist in the United States that also use playing cards; the relevant question i
remains whether a goods-place association exist between the geographic location at issue

and the goods for which trademark protection is sought.
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The evidence presented in this case shows a clear association between Las Vegas -
and playing cards. Gambling and poker are alive and thriving in Las Vegas, and
concomitantly, use and sale of playing cards is thriving in Las Vegas. USPC has shown
through testimony and substantial documentary evidence that playing cards have a
heightened association with the geographic location of Vegas.

C. Applicant's misrepresentation that its playing cards are associated with
"Vegas" would materially affect the public's decision to purchase the goods.

The fact that playing cards are connected with or are used in Vegas is material to a
consumer's purchasing decision. USPC has offered evidence which demonstrates a
competitive market for cancelled casino cards which were used in many Las Vegas
casinos. Further, recent case law authorizes the Board to assume that the geographical
misrepresentation plays a material part in the decision to buy VEGAS playing cards when
the goods-place association is heightened. Thus, USPC has satisfied the third prong of the

California Innovations test and the VEGAS mark should be refused registration.

In the Colorado Steakhouse case, this Board found that "an inference of materiality
arises where there is a showing of a 'heightened association' between the [goods] and the

geographic place." In re Consolidated Specialty Restaurants, 71 U.S.P.Q.2d 1921, 1928

(TTAB 2004). USPC has submitted testimony and articles submitted via Notice of Reliance
which proves that there is a heightened association between playing cards and Las Vegas,
Nevada.

Furthermore, the existence of a robust market for cancelled casino cards from Vegas
demonstrates that consumers are interested in obtaining cards that have an origin or
associated with Las Vegas. Playing cards that are used in a casino for table games are

cancelled before being offered sold to the public. The cancellation involves a small
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physical alteration of the cards. (Bagger at 20). Cards are cancelled so that people can not
bring them back into the casino to cheat at the card games, which is why cancelled cards
are designed to be easily distinguishable from cards that are still in play. (Bagger at 20).

Casino gift shops, located on-site at several Vegas casinos, sell their cancelled
casino cards to those wishing to buy a deck of cards that was actually used on the Vegas
casino tables. (Bagger at 19-20). Cancelled cards from Vegas casinos are also sold to the
public at The Gambler's General Store. (Espenscheid at 39). The internet s also a popular
marketplace for cancelled casino cards from Las Vegas. Ms. Przywara testified that she
printed information from numerous websites demonstrating a market for such cards.
(Przywara at 11-16).

Cards that are associated with Las Vegas add an authenticity and cultural cachet to
the playing cards. This desire for authenticity is demonstrated in a New York Times article
that invites people throwing a poker night gathering to make the mood seem more
authentic. "With the right accouterments, like a Montecristo in one hand and a glass of
whiskey in the other, you can pretend you're among the new breed of young card sharks
racking up big wins in Las Vegas." (Index at 637). One way to achieve such a feeling is to
"deal from a deck of uéed playing cards from Las Vegas casinos that frequently replace
their cards." (id.)

If consumers believe that the playing cards originated or were associated with Las
Vegas such knowledge may materially affect their decision whether to purchase the
VEGAS playing cards. The evidence USPC has offered as to the market for cancelled
casino cards from Vegas demonstrates that association of the cards with Las Vegas can be

a material factor in a consumer's decision.
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Even without such evidence, the goods-place association between Las Vegas and
playing cards is so strong that the Board may presume that the geographical connection
between the place and the goods led to the consumer's decision to purchase the goods. In

In re Hiromichi Wada, 52 U.S.P.Q. 2d 1539, 1540-41, 194 F.3d 1297, 1299-1300 (Fed. Cir.

1999), evidence presented showed that New York was well-known as a place where
leather goods were designed and manufactured and upon encountering the goods bearing
the proposed mark, consumers would believe that the goods originated in New York, "a
world-renowned fashion center ... well-known as a place where goods of this kind are
designed, manufactured, or sold."

Therefore, the Board reasoned that a strong goods-place association means that it
was correct to infer that consumers would use the geographic information in a product's

name in a material way.6 In California Innovations, the Board wrote that "if there is

evidence that goods like applicant's or goods related to applicant's are a principal product
of the geographical area named by the mark, then the deception will most likely be found
material and the mark, therefore, deceptive." 66 U.S.P.Q. 2d at 1857-58, citing, In re

House of Windsor, Inc., 221 U.S.P.Q. 53, 57 (TTAB 1983). Furthermore, "if [a] place is

noted for the particular goods, a mark for such goods which do not originate there is likely
to be deceptive under §2(a) and not registerable under any circumstances." Id., citing, Inre

Loew's Theatres, 226 U.S.P.Q. 865, 868 n.6, 769 F.2d 764, 768 n.6 (Fed. Cir. 1985).

The evidence shows that an inference of materiality is appropriate in this case.

USPC has demonstrated through the existence of a market for cancelled casino cards from

® Similarly, in a decision marked as "not citable as precedent,” the Board held that it wquld
materially affect a purchase maker's decision that Zhiguly Beer came from a region of Russia known.fc')r
its beer. Donya, Ltd. v. Donya Michigan Co., Cancellation No. 92033012 (TTAB Sept. 6, 2005) (Exhibit
G).
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Vegas that an association between the cards and Las Vegas is a material factor in a
consumer's purchase decision. Having satisfied the third prong of the California
Innovations' test, USPC submits the Board should refuse registration of Applicant's VEGAS
application.
V. Conclusion

Opposer respectfully requests that Application number 78/253725 be refused
registration based on 15 USC §1052 (c)(3) which bars the registration of geographically
deceptively misdescriptive trademarks such as VEGAS. USPC has conclusively
demonstrated through testimony and exhibits that Vegas is a well known geographic
location from which Opposer's product does not originate, that playing cards have a strong
goods-place association with the geographic location and that such an association is
material to a potential purchaser of Applicant's goods. Accordingly, the Board should

sustain the opposition and refuse registration.
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

THE UNITED STATES PLAYING
CARD COMPANY,

Opposer, :
V. : Opposition No.: 91162078

HARBRO, LLC,

Applicant.

NOTICE OF FILING

Opposer United States Playing Card Company (USPC) hereby gives notice that the
Opposer has filed the following documents with the Trademark Trial and Appeal Board
today, March 13, 2006. Due to the voluminous nature of the documents filed, Opposer is
sending the Board and Applicant hard copies of the attachments by First Class, U.S. Mail.
DEPOSITIONS

Deposition of Kevin Bagger

Deposition of Daniel Espenscheid

Deposition of Kathryn Knue Przywara, Esq.

Deposition of Joseph Robinette, Esq.

OPPOSER'S EXHIBITS FROM THE DEPOSITION OF KEVIN BAGGER

25.  Notice of testimony deposition and subpoena duces tecum
26. Las Vegas Official Visitors Guide for Winter/Spring 2005
27. Las Vegas Show Guide

28. Las Vegas Area Map and Visitor's Guide

OPPOSER'S EXHIBITS FROM THE DEPOSITION OF DANIEL ESPENSCHEID




e

——

OPPOSER'S EXHIBITS FROM THE DEPOSITION OF DANIEL ESPENSCHEID

1. Amended notice of testimony deposition
2. Photo of Las Vegas Strip

3. www. 1st-las-vegas.com printout

4. www.paulsongaming.com printout

5. www.visitlasvagas.comprintout

6. www.vegas.com printout

7. Vegas brand playing cards (unsealed)
8. Vegas brand playing cards (sealed)

9. Joker playing card

10.  www.gamelandsports.com printout
11.  vivavegas.co.uk. printout

12. www.thegamesaloon.com printout

13. www.oldvegaschips.com printout

14.  search.ebay.com printout

15.  www.pokerchipwholesale.com printout
16.  www.nationalgeographic.com printout
17.  travel.discovery.com printout

18. Where Magazine

19.  What's On magazine

20. MGM Grand playing cards

21. Bellagio playing cards

22. Mirage playing cards

23.  Suncoast playing cards

24.  Mandalay Bay playing cards

25 New York New York playing cards

26.  Excalibur playing cards

27. Today in Las Vegas magazine




OPPOSER'S EXHIBITS FROM DEPOSITION OF KATHRYN KNUE PRZYWARA,
ESAQ.

Notice of Testimony Depositon
www.gpigaming.com printout
www.lasvegas100mefchandise.com printout
Charm bracelet

Key ring

www.gamblersgeneralstore.com printout

www.oldvegaschips.com printout

© N O O ks~ WD

www.oldvegaschips.com printout

OPPOSER'S EXHIBITS FROM DEPOSITION OF JOSEPH A. ROBINETTE, ESQ.

1. Notice of Testimony Deposition
2. Promotional advertisement
3. Map of stores participating in promotion




NOTICE OF RELIANCE DOCUMENTS

VOLUME |

, 'PUbiicati,on Lo

- v 1ate- T2USe” i
1. Merriam - Webster's Geographical ©1997 Definitions of Las Vegas and Vegas
Dictionary Third Edition (not
retrieved from LEXIS/NEXIS)
2. MSN - Encarta Encyclopedia | ©1993-2005 Entry on Las Vegas, Nevada
Article (not retrieved from LEXIS/
NEXIS)
3. NO EXHIBIT
4. NO EXHIBIT
5. Entertainment Weekly June 3, 2005 A movie about teens gone wild
...ride through L.A. and Vegas
6. Entertainment Weekly June 3, 2005 Angelina Jolie and Billy Bob
Thornton tie the knot May 5 in
Vegas
7. Chicago Tribune June 1, 2005 | What happens in Vegas may stay in
Vegas
8. Curve June, 2005 ... high-rollin’' types, Vegas may be
more your style
9. FSB June, 2005 Drive 35 minutes northwest from
Vegas ... decidedly un-/Vegas
amenities. ..
10. Market Wire June 1, 2005 ... at places like Cabo or Vegas?
11. The Myrtle Beach Sun-News June 1, 2005 ... and Tower in Vegas with a Sin
City building of her [lvana Trump]
own.
12 San Jose Mercury News June 1, 2005 | haven't seen the show in Vegas,
(California) but the view...
13. Texas Monthly June, 2005 ... the self-make billionaire headed
to Vegas with a goal. ..
14. The Vancouver Province June 1, 2005 Donald Trump is getting some
(British Columbia) competition in Vegas from a rival ...
15. Washingtonian June, 2005 Power poker players in Vegas
16. Associated Press Financial Wire | May 31, 2005 | ...flights from the Chinese mainland
to Vegas
...Macau may soon overtake
Vegas...
17. The Associated Press May 31, 2005 Some Vegas hotels added family
attractions. ..
.18 The Associated Press State & | May 31, 2005 We picked Vegas because ...
Local Wire
19. Contra Costa Times May 31, 2005 | ... gig at a new Vegas Trump hotel
20. Geelong Advertiser May 31, 2005 | ... managing the troupe in Vegas ...




Publication

21 High Point Enterprise May 31, 2005 | Original plans for the Vegas market
22. Inland Valley Daily Bulleting May 31, 2005 | ... while detectives in Vegas were...
(Ontario)
23. Newsday May 31, 2005 | I'd be barred for life, which | am now
in Vegas...
24. Newsday May 31, 2005 | In Vegas, they overtly told me to get
the hell out.
25. The Orange County Register May 31, 2005 | Last year, Vegas developers sought
permission to build ...
26. The Baltimore Sun May 30, 2005 ... picked up the Vegas trip tab.
27. | AMERICAN MORNING May 30, 2005 | ... these are people who live in red
TV show transcript 7:00 a.m. hot markets, Miami, Vegas, you
EST name it ...
28. Fortune May 30, 2005 ... when the speculating boom hit
Vegas
29. The Halivax Daily News May 30, 2005 ... attending a Vegas wedding.
Nova Scotia
30. Lexington Herald Leader May 30, 2005 It's kind of like going to Vegas.
31. The Mirror May 30, 2005 | saw Rod in Vegas ...
32. The New York Post May 30, 2005 .. had not gotten permission to go
to Vegas ...
33. Philadelphia Inquirer May 30, 2005 | ...no personal financial gain at the
Vegas meeting.
34. The Sports Network May 30, 2005 | ... Sacramento Kings and the Palms
casino here in Vegas ...
35. VARBusiness May 30, 2005 .. after the May show in Vegas ...
36. Chicago Tribune May 29, 2005 ... as anyone who has been to
Vegas can attest.
37. Detroit Free Press May 29, 2005 .. players expected to descend on
Vegas over six weeks ...
38. The Gazette May 29, 2005 | ... both Mystere and Ka on a recent
Vegas trip ...
39. Hindustan Times May 29, 2005 | ... go with my mother to Vegas so |
40. The Jakarta Post May 29, 2005 | And if he gets to Vegas, what then?
41. Lincoln Journal Star May 29, 2005 Since Vegas is within driving
distance ...
42. The New York Post May 29, 2005 | ... marathon that began in Vegas ...
43. The People May 29, 2005 His welcome in Vegas as an
unknown ...
44. The San Francisco Chronicle May 29, 2005 | The History of Vegas by Jodi Angel
45. The Sunday Independent May 29, 2005 ... to leave Memphis and go to

freland

Vegas at certain times ...




. Publicatién:

6.

Sundéy Mail

May 29, 2005 | ... to reach the final table in Vegas
Scotland
47. Sunday Mirror May 29, 2005 He still plays Vegas four times a
year ...
48. Sunday Times May 29, 2005 ... unlucky guy employed by a
London Vegas casino ...
49. Time-Picayune May 29, 2005 ... has a gig in Vegas just before
Barry's next concert.
50. The Washington Post May 29, 2005 His years in Vegas, ...
51. The Wichita Eagle May 29, 2005 | ... domestic U.S. vacation, such as
Orlando or Vegas ...
52. Bristol Evening Post May 28, 2005 ... who will fly out to meet him in
Vegas ...
53. Channel NewsAsia May 28, 2005 | However you slice or dice Vegas,
one thing is for sure, the tourists just
keep coming.
54. Gold Coast Bulletin May 28, 2005 | ... once a dancer at Vegas's Desert
Australia Inn ...
86. The Guardian May 28, 2005 | ... says he always feels phoney in
London Vegas ...
56. Guelph Mercury May 28, 2005 ... who now lives in Vegas ...
Ontario, Canada
57. The Journal News May 28, 2005 Her fiancé is going to Vegas ...
58. The Mirror May 28, 2005 | ... and a trip to Vegas is the only roll
59. The Montgomery Advertiser May 28, 2005 | They spent the weekend in Vegas
60. The Montgomery Advertiser May 28, 2005 When we showed up to play in
Vegas ...
61. Philadelphia Inquirer May 28, 2005 | ... at the Wynn Hotel and Casino in
Vegas ...
62. Press & Sun-Bulletin May 28, 2005 | A trend that's very hot in Vegas ...
63. Sacramento Bee May 28, 2005 ... during a Vegas concert ...
64. The Toronto Sun May 28, 2005 | ... when Kim called him from Vegas.
65. Albuquerque Tribune May 27, 2005 ...Golden Nugget Hotel in
downtown Vegas ...
66. Business Wire May 27, 2005 | ...Evans returned to Vegas to begin
67. The Capital Times May 27, 2005 ... consumer electronics show in
Vegas ...
68. Channel NewsAsia May 27, 2005 ... for many resorts in Vegas ...
69. Chicago Tribune May 27, 2005 Vegas has its Vegas spectacles.
New York has ...
70. The Commercial Appeal May 27, 2005 . all over the country ... Vegas,
Dallas, Atlanta, lowa ...
71. Copley News Service May 27, 2005 ... is coming to Vegas.
72. The Daily News of Los Angeles May 27, 2005 instead of doing a Vegas trip ...
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73. Philadelphia Inquirer May 27, 2005 Forget Vegas; this time the hip
Ocean cats ...
74. Richmond Times Dispatch May 27,2005 ... 24-hour marathons at the
Bellagio in Vegas.
75. St. Johns' Telegram May 27, 2005 ... for a trip to Vegas or anything.
Newfoundland
76. Tampa Tribune May 27, 2005 ... A Winner in Vegas
77. Akron Beacon Journal May 26, 2005 | A lot of people want to go to Vegas,
78. Daily ews May 26, 2005 The star even invited them to the
Vegas set ...
79. The Daily Oklahoman May 26, 2005 | ... go to Vegas and lose it all in one
roll ...
80. The Frontrunner May 26, 2005 | ... co-hosting a fundraiser in Vegas.
81. The Hill May 26, 2005 | ... draw some of Washington's top
names to Vegas ...
82. Las Vegas Review-Journal May 26, 2005 | ... about having a second home in
Vegas, ...
83. Las Vegas Review-Journal May 26, 2005 | ...I might plan to be in Vegas at that
time.
84. The Ledger May 26, 2005 | I've been to Vegas plenty of times,
85. The Miami Herald May 26, 2005 | ... Todd English kitchens including
Oilives in Boston, D.C., Vegas and
Tokyo ...
86. national-jeweler.com May 26, 2005 Memorial lecture in Vegas ...
87. Orlando Sentinel May 26, 2005 | ...Director for the Plaza Hotel and
Casino in Vegas.
88. Rocky Mountain News May 26, 2005 | ... important thing right now is for us
to be in Vegas.
89. Tulsa World May 26, 2005 ... found that state resident
preferred Vegas more than 2-to-1.
90. The Vancouver Province May 26, 2005 ...we assume the sports book in
British Columbia Vegas thinks ...
91. The Washington Post May 26, 2005 | It was during the Vegas visit that ...
92. Variety May 23, 2005 ...the integrity of the awards had
been compromised when "Q"
quickly dumped them to play Vegas.
93. South Bend Tribune May 22, 2005 NBA reps revisiting Vegas
94. Albuquerque Journal May 22, 2005 ... to fight on the Hopkins-Taylor
card in Vegas ...
95. The Atlanta Journal-Constitution | May 22, 2005 | ..a good shot at winning Daytona,
Vegas and California.
96. The Boston Herald May 22, 2005 ... was eager to catch Celine in
Vegas, ...
97. Connecticut Post May 22, 2005 | played with Paula Creamer in
Vegas ...
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98.

The Dallas Morning News

May 22, 2005
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99. The Desert Sun May 22, 2005 | ... hops a bus and goes to Vegas ...
100. | Great Falls Tribune May 22, 2005 | One big-name project in Vegas; the
Andre Agassi College Preparatory
Academy ...
101. | The Herald May 22, 2005 | ... trips to California and Vegas....
102. | The Miami Herald May 22, 2005 ... a trio from Havana Night Club,
the Vegas show featuring ...
103. | The New York Times May 22, 2005 ... absconded to Vegas ...
104. | Philadelphia Inquirer May 22, 2005 ... simply known as Binions's in
downtown Vegas.
105. | Plain Dealer May 22, 2005 | We went to Vegas together 11 times
106. | Times-Picayune May 22, 2005 | ... (2007) All-Star Game coming to
Vegas.
107. | The Washington Post May 22, 2005 ... to make a debauched night in
Vegas disappear ...
108. | Winnipeg Sun May 22, 2005 ... win the trip to Vegas, ...
Manitoba
109. | GOOD MORNING AMERICA May 21, 2005 ... if you're headed to Vegas.
TV show, ABC 7:00 am ET
110. | Copley News Service May 21, 2005 | ... and he wants to go to Vegas ...
111. | Daily Town Talk May 21, 2005 ... four round-robin games in the
Vegas tournament. ..
112. | The Daily Telegraph May 21, 2005 ... A sense of History? In Vegas?
London Come on!
113. | Reno Gazette-Journal May 21, 2005 ... are of the quality you see in
Vegas ...
114. | Spokesman Review May 21, 2005 | We successfully avoided Vegas one
more time, ...
115. | The Daily News of Los Angeles May 20, 2005 ... as the residential outskirts of
Vegas.
116. | The Desert Sun May 20, 2005 Cities send teams to Vegas for
shopping centers convention
117. | Detroit Free Press May 20, 2005 | ... luxury suite in a Vegas hotel ...
118. | Las Vegas Review-Journal May 20, 2005 | ... especially being from Vegas, ...
119. | Pasadena Star-News May 20, 2005 | ... Vegas hotelier, Steve Wynn ...
120. | Sacramento Bee May 20, 2005 ... $1 million jackpot in Vegas ...
121. | Springfield News-Leader May 20, 2005 | ... flew 10 family member to Vegas
for the ceremony.
122. | Sun-Sentinel May 20, 2005 | ...two- or three-day junket to Vegas.
123. | The Vancouver Sun May 20, 2005 A Vegas news paper reports ...
British Columbia
124. | backstage.com May 19, 2005 They have theatre in Vegas!
125. | Birmingham Post May 19, 2005 | ... | became a headliner in Vegas ...
126. | The Denver Post May 19, 2005 | ... that references poker in Vegas.
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127.
Vegas ...
128. | The News & Observer May 19, 2005 ...she's a fixture in Vegas, ...
129. | The Post-Standard May 19, 2005 ... o be able to go to Vegas ...
130. | Toledo Blade May 19, 2005 ...produced a Vegas show ...
131. | Western Morning News May 19, 2005 ... at one of his Vegas shows: ...
132. | Albuquerque Journal May 18, 2005 ... well, it's Vegas.
133. | Associated Press May 18, 2005 | ... will have 57 meetings in Vegas
with retailers ...
134. | Birmingham Evening Mail May 18, 2005 | ... and went to Vegas on the spur of
the moment.
135 | Cablefax Daily May 18, 2005 | ... aired live from Vegas last night
136. | The Capital Times May 18, 2005 ... "escort service" operator in
Vegas.
137. | Daily News May 18, 2005 | ... an annulled marriage in Vegas.
138. | Detroit Free Press May 18, 2005 ... luxury suit in a Vegas hotel ...
139. | THE O'REILLY FACTOR May 18, 2005 | ... | raninto him, Belinda, in Vegas
TV Show 8:37 pm EST
140. | Fresno Bee May 18, 2005 ... How far to Vegas?
141. | The Hollywood Reporter May 18, 2005 It's Vegas, baby, for Greenberg
Traurig
142. | Las Vegas Review-Journal May 18, 2005 | Urban wasn't in Vegas to Celebrate
143. | TODAY May 18, 2005 Fun playing poker with you in
TV Show, NBC 7:00 am EST Vegas, to0.
144. | The New York Post May 18, 2005 | ... enjoyed a memorable two weeks
in Vegas.
145. | Philadelphia Daily News May 18, 2005 | ... Cole plans to move to Vegas ...
146. | Philadelphia Daily News _ May 18, 2005 _..I've had most of my fights in
Vegas. ...
147. | Reno Gazette-Journal May 18, 2005 Those Vegas schools are really
g solid.
148. | San Antonio Express-News May 18, 2005 | And all the other hotels in Vegas.
149. | The San Francisco Chronicle May 18, 2005 But Vegas id different.
150. | The San Francisco Chronicle May 18, 2005 This is Vegas, after all.
151. | The Santa Fe New Mexican May 18, 2005 | ... high-concept restaurants enter
the region -- especially in Vegas.
152. | The Seattle Times May 18, 2005 | ... a rock star destined for Vegas, ...
153. | The Tennessean May 18, 2005 _..ACM finds itself after 40 years,
move to Vegas, ...
154. | The Tennessean May 18, 2005 ... he apologized for not being in
Vegas ...
155. | The Tennessean May 18, 2005 . on his tour bus, which wheeled
everybody to Vegas.
156. | CNN LARRY KING LIVE May 17, 2005 | Why has Donald Trump not come to

TV Show

Vegas until Now?
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Cox News Service

My 17, 2005 ... and hotel expenses that come |
with staying in Vegas ...
168. | The Denver Post May 17, 2005 . Silhouette dancing (a hit in
Vegas), ...
159. | Las Vegas Review-Journal May 17, 2005 | ... free tickets to the July 2 'Vegas
: Rocks 100" outdoor concert...
160. | Las Vegas Review-Journal May 17, 2005 Vegas hosts annual recognition
show
161. | Las Vegas Review-Journal May 17, 2005 | The festival also spotlights several
Vegas-themed features ...
162. | Las Vegas Review-Journal May 17, 2005 | Vegas is a great defensive team, ...
163. | The Macon Telegraph May 17, 2005 ... like a weekend in Vegas.
164. | The Miami Herald May 17, 2005 ... Marlins ownership was hob-
nobbing in Vegas ...
165. | The New York Times May 17, 2005 | ... and even later nights in Vegas.
166. | Anchorage Daily News May 16, 2005 ... and attend those events in
Vegas.
167. | Broadcasting and cable May 16, 2005 Party @ The Palms showcases
revelry at the Vegas
168 | Buffalo News May 16, 2005 As they say in Vegas ...
169. | Business Week May 16, 2005 | Having bought and sold two Vegas
casinos ...
170. | Charlotte Observer May 16, 2005 | Ifit's OKto goto Vegastodoit, ...
171. | Dayton Daily News May 16, 2005 | ... and she moved to Ames, lowa -
from Vegas ...
172. | HFN The Weekly Newspaper for | May 16, 2005 ... transplanted Unica to Vegas
the Home Furnishing Network several years ago...
173. | Las Vegas Review-Journal May 16, 2005 ... for her painting 'A Little Bit of
Vegas.'
174. | Las Vegas Review-Journal May 16, 2005 ... we thought, Vegas being the
Extreme eye-candy town itis ...
175. | TODAY May 16, 2005 Happy birthday, Vegas.
TV Show - NBC 7:00 am EST
VOLUME Il
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176. | People ... the couple were married in
Vegas ...
177. | People May 16, 2005 | ... had a girls’ weekend in Vegas ...
178. | Plain Dealer May 16, 2005 | ... whether it's gambling in Vegas or
on the stock market.
179. | The Providence Journal May 16, 2005 ... Mora will face Manfredo in

Vegas.
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180. | The Tennessean May 16, 2005 ... wear "We're in Vegas" like
insurance convention attendees
wear "Hello, my name is..."
181. | Time Magazine May 16, 2005 ... to a former Vegas show girl
182. | Bicycle Retailer and Industry News | May 15,2005 "What happens in Vegas stays in
Vegas: ...
183. | The Boston Globe May 15, 2005 | While major Vegas shows usually ...
184. | Buffalo News May 15, 2005 | Athletics could put baseball in Vegas
by ...
185. | Detroit Free Press May 15, 2005 | ... you can ride some of the most
thrilling coasters in Vegas ...
186. | They Myrtle Beach Sun-News May 15, 2005 | Vegas is certainly big for us, and
there are some destination out West
187. | The New York Times May 15, 2005 | ... events for which the wealthy
Vegas visitors ...
188. | Newsday May 15,2005 | ... when | was busy working in
Vegas.
189. | The Record May 15, 2005 | You get to Vegas and you look
around ...
190. | The Record May 15, 2005 | Reality is what Vegas says it is ...
191. | Salt Lake Tribune May 15, 2005 | ... The Beatles played Vegas ...
192. | DOLANS UNSCRIPTED May 14, 2005 slot machines are the most
TV Show - CNN popular game in Vegas ...
193. | Las Vegas Review-Journal May 14, 2005 | ... Vegas is getting big, but it's still
like a small town.
194. | Milwaukee Journal Sentinel May 14, 2005 | ... | was in Vegas, and it took over.
195. | The Post-Standard May 14, 2005 | Vegas firm targets casino for
Buffalo's outer harbor
196. | The Times Union May 14, 2005 | We've been to Vegas, Chicago.
197. | The Associated Press May 13, 2005 | ... extorting Celine Dion's husband in
Vegas
198. | The Boston Herald May 13, 2005 | What's built in Vegas stays in Vegas.
199. | Albuquerque Tribune May 12, 2005 | Then there's the body discovered
outside of Vegas.
200. | Albuguerque Journal May 12, 2005 | | love my state, but when you fight in
Vegas you get that exposure
201. | Albuquerque Journal May 12, 2005 | ... football or basketball teams are
required to travel to Vegas ...
202. | Arkansas Democrat-Gazette May 12, 2005 we'd have a job in Vegas
tomorrow.
203. | Business Wire May 12,2005 | ... as part of the BV Vineyard to
Vegas tour.
204. | The Dallas Morning News May 12, 2005 | We're going to Vegas and you're
coming with us.
205. | The Express May 12, 2005 | She is no Britney Spears deciding to

get married in Vegas on a whim.

J

11




»

L]

< i Publication

' - Fublication ;. Date
206. | Las Vegas Review-Journal May 12, 2005 | ... Howard Hughes during his mania-
filled Vegas years.
207. | Las Vegas Review-Journal May 12, 2005 | ... none of the glamour that drove
Old Vegas.
208. | Los Angeles Times May 12, 2005 | A slammin’ club is now a must for
Vegas hotels ...
209. | SCARBOROUGH COUNTRY May 12, 2005 | She ran away, went to Vegas.
TV Show - MSNBC 10:00 pm
EST
210 | The Myrtle Beach Sun-News May 12, 2005 | Thursday Vegas Get-Away
211. | TALK OF THE NATION May 12, 2005 | | enjoy Vegas.
Radio Show - NPR 3:00 am EST
212. | TALK OF THE NATION May 12, 2005 | Vegas was going through one of its
Radio Show - NPR 2:00 am EST | bust periods ...
213. | The Orange County Register May 12, 2005 | ... 20 minutes down the road from
Vegas ...
214. | The San Diego Union-Tribune May 12, 2005 | The Tide went 3-1in Vegas ...
215. | South China Morning Post May 12, 2005 | ... at the slots one night in Vegas.
216. | The Sports Network May 12, 2005 the biggest concentration in
' downtown Vegas.
217. | Tampa Tribune May 12, 2005 | ... who will head to Vegas this
weekend
218. | Winston-Salem Journal May 12, 2005 | You have a better chance in Vegas
than you do farming.
219. | FDCH Political Transcripts May 12, 2005 | Re Social Security reform ... lose it in
Vegas.
220. | Chicago Tribune May 11, 2005 | ... to reveal details about that time in
Vegas when ...
221. | Cleveland Scene May 11, 2005 | ... and becoming a dancer in Vegas?
222. | CNN CROSSFIRE May 11, 2005 | ... what happens in Vegas should
TV Show - CNN 4.30 pm EST | stay in Vegas.
223. | Cox News Service May 11, 2005 | Chavez also left Vegas with a torn
rotator cuff ...
224. | Cox News Service May 11, 2005 he feels more like Vegas,
projecting a sort of Redneck Rat
Pack image...
225. | Daily Star May 11, 2005 | The childhood pas wed in Vegas ...
226. | Desert Morning News May 11, 2005 | ,,, it's still about the only thing in
Vegas I'll bet on.
227. | FD Wire May 11, 2005 | Then there's a nine nights' stays at
one of the hotels in Vegas ...
228. | Geelong Advertiser May 11, 2005 | We went to Vegas for the final round
229. | The Journal News May 11, 2005 | There's even a half-iron in Vegas
now. ...
230. | Comtex News Network, Inc. May 11, 2005 | ... with new businesses and that

created excitement in Vegas.

12




»

- ... Publication’;

ate |

ST : i Ate A se
231. | Los Angeles Times May 11, 2005 | ... which, in Vegas time, might as
well have been the 1850s.
232. | The Miami Herald May 11, 2005 | Sunday, Vegas turns 100 years old.
233 | DATELINE NBC May 11, 2005 | Did they kill a Vegas Millionaire ...
TV Show - NBC 8:00 am EST
234. | The News & Observer May 11, 2005 | Folks are going to Vegas
235. | The News-Press May 11, 2005 | ... but that's not enough for Vegas
236. | Ottawa Citizen May 11, 2005 | At the Vegas run we're putting
together ...
237. | Palm Beach Post May 11, 2005 saying they're too much like
Vegas-style gambling machines.
238. | Philadelphia Daily News May 11, 2005 | .. of dollars from a Vegas strip club
owner.
239. | Riverfront Times May 11, 2005 | ... and go see this Vegas virgin ...
240. | The San Diego Union-Tribune May 11, 2005 | A lot of us go down to Vegas quite a
- few times ...
241. | SF Weekly May 11, 2005 | ... that belongs at a Vegas wedding?
242. | St. Petersburg Times May 11, 2005 | ... You judge free trips to Vegas, ...
243. | The Toronto Sun May 11, 2005 | ... watching from a sports book in
Vegas, ...
244. | The Toronto Sun May 11, 2005 | ... will be held in Vegas for Celtic
backers.
245. { CNN.com May 11, 2005 | Prosecutors say Chao went to Vegas
on a desperate bid ...
246. | adweek.com May 10, 2005 | ... with any of the big new hotels in
Vegas.
247. | Chicago Tribune May 10, 2005 | Weekend Marriage in Vegas
248. | Citywire May 10, 2005 | Vegas consulting business had a
very strong year ...
249. | Citywire May 10, 2005 | ManU goes to Vegas ...
250. | CNN LARRY KING LIVE May 10, 2005 | Brad and | did a gig together in
TV Show 9:00 pm EST | Vegas.
251. | Daily News May 10, 2005 | | booked myself a standup gig at the
Riviera her in Vegas.
252. | FD Wire May 10, 2005 | ... weather-related delays in Arizona,
Vegas, and some other areas
253. | Fort Worth Star Telegram May 10, 2005 Including that crazy 55-hour
marriage in Vegas ...
254. | Las Vegas Review-Journal May 10, 2005 | If Vegas slacks off, stocks may go
down ...
255. | Las Vegas Review-Journal May 10, 2005 | Youlook at us, you look at Coronado,
you look at Vegas ...
256. | The Miami Herald May 10, 2005 | ... a show currently housed only in
Vegas and Orlando...
257. | Monterey County Herald May 10, 2005 | I feel like I'm in Vegas when | hear ...
258. | TALK OF THE NATION May 20, 2005 | ... met anybody who could beat the
Radio Show - NPR 2:00 am EST | game in Vegas?

13




o Da:t

. Us

259. | Philadelphia Daily News May 10, 2005 | Boxing writers dinner brings out the
stars in Vegas
260. | PR Newswire US May 10, 2005 | 100 Hours in Vegas Package

261. | Primedia Insight May 10, 2005 | ... fixed wireless broadband service
in the Vegas market.

262. | University Wire May 10, 2005 | I'll be in Vegas next week ...

263. | The Washington Post May 10, 2005 | ... as a Joan Rivers impersonator in
Vegas since 1985.

264. | The Western Mail May 10, 2005 | Here they are again, this time kissing
in Vegas.

265. | zaptoit May 10, 2005 | As I've always said, don't take me to
Vegas.

266. | adweek.com May 9, 2005 | ...What happens in Vegas, stays in
Vegas.

267. | Akron Beacon Journal May 9, 2005 | This place has a Vegas feel to it; ...

268. | The Associated Press May 9, 2005 | It's mor laid-back here than in Vegas,

269. | Belleville News-Democrat May 9, 2005 | Back in Vegas, she even went back
to work ...

270. | Birmingham Post May 9, 2005 | Selfridges is having a Vegas
Supernova three weeks ...

271. | Network World May 9, 2005 | To say they're bullish might be the

' safest bet in Vegas.

272. | The Daily Okiahoman May 9, 2005 | ... Vegas is so cutthroat ...

273. | Daily Deal/The Deal May 9, 2005 | Butfor all of Macau's potential to rival
Vegas ...

274. | Daily News Record May 9, 2005 | ... influx of international clientele and
the booming Vegas economy as
motivations ...

275. | Daily News Record May 9, 2005 | ... or The Exclusive in Vegas and it's
obvious that while U.S. companies
shine in upper-moderate to better
men's wear ...

276. | Daily Variety May 9, 2005 | ... shields the casino from the rest of
Vegas.

277. | eWeek May 9, 2005 | ...the fun he could have with such an
easily concealed videocam in Vegas

278. | Forbes May 9, 2005 | ... a compulsive gambler waylaid en
route to Vegas.

279. | Furniture Today May 9, 2005 | Bedding majors flock to Vegas

280. | Furniture Today May 9, 2005 | ... World Market Center in Vegas.

281. | The Hotline May 9, 2005 | What happens in Vegas ...

282. | The Hotline May 9,2005 | ... The Asylum, DC Thornton,
Michelle Malkin, A kiwi in Vegas,
Keeler Poiitical Report, ...

283. | InfoWorld May 9, 2005 | What happens in Vegas stays in

Vegas ...
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284. | Las Vegas Review-Journal May 9, 2005 | Especially here in Vegas, we're going
away from glass-topped tables to
stone...

285. | Las Vegas Review-Journal May 9, 2005 environment and conservation
issues during its Vegas visit.

286. | Los Angeles Times May 9, 2005 |,,, is crammed with trucks and
commuters, not  Vegas-bound
tourists.

287. | Los Angeles Times May 9, 2005 | ... what happens in Vegas stays in
Vegas.

288. | Maclean's May 9, 2005 | ...was married for a few hours in
Vegas before later marrying a backup
dancer.

289. | Maclean's May 9, 2005 | | came back from a week in Vegas ...

290. | Milwaukee Journal Sentinel May 9, 2005 | It stands to reason, though that the
Killers formed in Vegas ...

291. | National Law Review May 9, 2005 | ,,, what happens in Vegas winds up
at the Trademark Office.

292. | Omaha World-Herald May 9, 2005 | ... the biggest story of the weedend
in Vegas.

293. | People May 9, 2005 | At a recent Vegas convention, the
stood far apart, ...

294. | PR Week May 9, 2005 | As Vegas enjoys a continuing
economic boom ...

295. | PR Newswire US May 9, 2005 | But Vegas is not just for grown-ups.

296. | PR Newswire US May 9, 2005 . some of the great insights that
these Vegas zealots impart.

297. | The Sports Network May 9, 2005 | Al in all, it was a great Derby for
Vegas race books.

298. | Sports lllustrated May 9, 2005 | ... | went into a little tattoo joint in
Vegas run by a guy ...

299. | Star Tribune May 9, 2005 | When you do a show about Vegas,
you can do it about almost anything

300. | Telegraph Herald May 9, 2005 | It can be short: " Went to Vegas.
Will call.”

301. | Time Magazine May 9, 2005 | ... exudes an anti-Vegas, almost
Buddhist quietude.

302. | The Times May 9, 2005 | Romance is an odd commodity for a

London town like Vegas ...

303. | CNN.com May 9, 2005 | ...during "a crazy weekend in Vegas:
and shooting on location is ...

304. | Sunday News May 8, 2005 | ... Bowl your way to Vegas, Have a
Ball ...

305. | GOOD MORNING AMERICA May 8, 2005 | ... And so they got togetherin Vegas

TV Show - ABC 8:00 am ET | and we'll show you ...
306. | Akron Beacon Journal May 8, 2005 and enjoyed the Vegas

éimosphere, especially BINGO.
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The Atlanta Journal-Constitution T

Back in Vegas, she “é'ven went béck

May 8, 2005

to work ...

308. | Biloxi Sun Herald May 8, 2005 | ... are as common as cabs in places
like Vegas, ...

309. | Biloxi Sun Herald May 8, 2005 | ... call off the nuptials rather than hop
a bus to Vegas, ...

310. | The Boston Herald May 8, 2005 | ... to compete live on MTV's "TRL" in
Vegas.

311. | The Boston Herald May 8, 2005 | ... I'm going to go out to Vegas and
Marcus is going to come out to
Vegas ...

312. | Chicago Tribune May 8, 2005 . the latest example of a Vegas
gone vogue.

313. | The Clarion-Ledger May 8, 2005 . when Sammy Davis Jr. could
perform in Vegas ...

314. | The Commercial Appeal May 8, 2005 | If I'm in his shoes and Vegas calls
and says ...

315. | Daily Star May 8, 2005 | ... Mike will help Vegas celebrate its
100th anniversary...

316. | Daily Star May 8, 2005 | The injured were taken to a Vegas
hospital ...

317. | The Dallas Morning News May 8, 2005 . if the groom had run to Vegas
instead of the bride.

318. | The Denver Post May 8, 2005 . in the cool lighting that reminds
me of Vegas ...

319. | Herald News May 8, 2005 | ... rather than hop a bus to Vegas ...

320. | The Honolulu Advertiser May 8, 2005 | The Vegas Family Vacation offers a
resort ...

321. | Las Vegas Review-Journal May 8, 2005 | ... has always been part of the Vegas
visitors' menu. ..

322. | The Leaf-Chronicle May 8, 2005 | ... to live on as the names of Vegas
hotels ...

323. | The Miami Herald May 8, 2005 | Lady Luck's May of Vegas

324. | The Miami Herald May 8, 2005 | With Vegas-style Class Il gambling

325. | Monterey County Herald May 8, 2005 | ... passed the time on a chartered
plane to Vegas ...

VOLUME il
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326. | News & Record May 8, 2005° | ... hopped on a bus to Vegas and
then Albuguerque

327. | The Observer May 8, 2005 that no self-respecting Vegas

casino would be seen dead with one.

-~
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328. | The Observer May 8, 2005 .. of a month of Vegas-themed
celebrations...
329. | Palm Beach Post May 8, 2005 | ... Boyd keeps the Vegas time-share
330. | Palm Beach Post May 8, 2005 | The Marlins have several Vegas
connections.
331. | Palm Beach Post May 8, 2005 | ... glide from Georgia to Vegas and
beyond?
332. | The People May 8, 2005 | ... should be topping the bill in Vegas
333. | Philadelphia Inquirer May 8, 2005 | Puerto Morelos is Vegas compared
to Akumal.
334. | Pittsburgh Post-Gazette May 8, 2005 | ... the cash register lit up like the
Vegas Strip.
335. | Roanoke Times & World News May 8, 2005 | ...To prepare for the Vegas venture
336. | Saint Paul Pioneer Press May 8, 2005 | ... are as common as cabs in places
like Vegas ...
337. | San Bernardino Sun May 8, 2005 | ... at the Baker to Vegas race ...
338. | The San Francisco Chronicle May 8, 2005 | ... the start of our weekend in Vegas
339. | The San Francisco Chronicle May 8, 2005 | In Vegas these days, women touch.
340. | The San Francisco Chronicle May 8, 2005 | ... what happens in Vegas might well
go home with me,
341. | The San Francisco Chronicle May 8, 2005 | What didn't stay in Vegas was me.
342. | The San Francisco Chronicle May 8, 2005 | ... Vegas, Anyone?
343. | The San Francisco Chronicle May 8, 2005 but the cuiture of Vegas is
: amorphous.
344. | The Santa Fe New Mexican May 8, 2005 | ... and shops and does Vegas, too.
345. | St. Louis Post-Dispatch May 8, 2005 | ... we are like gamblers in Vegas.
346. | St. Petersburg Times May 8, 2005 | Back in Vegas ...
347. | St. Petersburg Times May 8, 2005 | ... Joe Torre has a one-way ticket to
Vegas yet?
348. | The State May 8, 2005 | ... CSI franchise - the one set in
Vegas ...
349. | Sun-Sentinel May 8, 2005 | ... a threat to wreak havoc at Vegas
casinos ...
350. | The Sunday People May 8, 2005 | ... should be topping the bill in Vegas
351. | Sunday Tribune May 8, 2005 | ... the most expensive casino that
Vegas or anywhere else has seen.
352. | The Sunday Herald May 8, 2005 | ... the great British boxing dream in
Vegas ...
353. | Ventura County Star May 8, 2005 . dabbles in the bloated Vegas
version so memorable to people ...
354. | Ventura County Star May 8, 2005 | ... and glide from Georgia fo Vegas
and beyond?
355. | Intelligencer Journal May 7, 2005 | By the time Texter left Lancaster for

Vegas ...
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356.

V The /Associated Press

May 7, 2005 | If I'm in his shoes and Vegas calls ...

357. | The Atlanta Journal-Constitution May 7, 2005 | What happens in Vegas stays in
Vegas

358. | Birmingham Evening Mail May 7, 2005 . Vegas is trying to put forward
other reasons to enjoy 'Sin City'.

359. | Birmingham Evening Mail May 7, 2005 | it's only a 40-minute flight away from
Vegas ...

360. | Buffalo News May 7, 2005 | ... he might win a free trip to Vegas

361. | Charleston Gazette May 7, 2005 | Wili Marlins move to Vegas?

362. | Chicago Daily Herald May 7, 2005 | We've been to Vegas and Portland ...

363. | Contra Costa Times May 7, 2005 | ... makes me feel like I'min Vegas ...

364. | Cox News Service May 7, 2005 | Back in Vegas ...

365. | The Daily Journal May 7, 2005 | ...while she was in Vegas.

366. | Daily Record May 7, 2005 . she didn't run off to Vegas to
marry him. _

367. | Daily Record May 7,2005 | ... and heard good things about
Vegas at the Renfrew Ferry.

368. | The Daily Telegraph May 7, 2005 | ... threatens to stop Vegas's long-

London {erm expansion

369. | Daily Record May 7, 2005 . she didn't run off to Vegas to
marry him...

370. | The Express May 7, 2005 | Think Hollywood, not Vegas

371. | Fort Collins Coloradoan May 7,2005 |{ The Equine Center will be
transformed into a Vegas hotel lobby.

372. | Las Vegas Review-Journal May 7, 2005 | There are very few viable markets,
and Vegas is the strongest ...

373. | Las Vegas Review-Journal May 7, 2005 | ...(the) first airplane that landed in
Vegas had a paying passenger ...

374. | The Mirror May 7, 2005 | ...100 vintage aircraft flying over the
Vegas strip ...

375. | The Mirror May 7, 2005 | ... when everyone else has gone to
Vegas.

376. | The Oregonian May 7, 2005 | ... just price the tickets to Vegas
instead.

377. | Plain Dealer May 7, 2005 | And after she jetted to Vegas with the
singer ...

378. | Sacramento Bee May 7, 2005 | ...it makes me feel like I'm in Vegas

379. | The Sun May 7, 2005 | ...then flew her to Vegas and back on
his private jet.

380. | The Sun May 7, 2005 | ... fell asleep on the blanket - and

_ dreamt of Vegas.

381. | Associated Press Online May 7, 2005 | If I'm in his shoes and Vegas calls ...

382. | Albuquerque Journal May 6, 2005 | Rams wrestlers compete in Vegas

383. | Anchorage Daily News May 6, 2005 .. sort of price gouging from Vegas

ATMs
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384. | Anchorage Daily News May 6, 2005 | ... took the money to Vegas to 557
off a heroin debt.
385. | The Arizona Republic May 6, 2005 | ... because in Vegas, even a suit has
to look sexy
386. | The Associated Press May 6, 2005 | If I'm in his shoes and Vegas calls ...
387. | The Boston Herald May 6, 2005 | ... Tommy Lee in Vegas, baby, then
accompanied Pamela Anderson's ex
388. | BPI Entertainment News Wire May 6, 2005 . Elvis was such a presence in
Vegas
389. | Business Day May 6, 2005 . keeping a watchful eye on the
South Africa Vegas market
390. | Chicago Tribune May 6, 2005 . pageant pals are kidnapped in
Vegas ...
391. | Chicago Sun-Times May 6, 2005 | ... catch a bus to Vegas, go on to
Albuquerque ...
392. | AMERICAN MORNING May 6,2005 . a museum with weird stuff in
TV Show - CNN 7:00 am EST | Vegas ...
393. | Contra Costa Times May 6, 2005 | ... makes me feel like 'm in Vegas ...
394. | Cox News Service May 6, 2005 | ... glide from Georgia to Vegas and
beyond ...
395. | Daily News May 6, 2005 | ... entourage on his private plane to
Vegas.
396. | The Dallas Morning News May 6, 2005 | ... and move a date to Vegas.
397. | Birmingham Post and Mail Ltd | May 6, 2005 . is staging a Vegas Supernova
Evening Mail promotion until May 15.
398. | Fort Worth Star Telegram May 6, 2005 | ... was spotted in Vegas by always-
trim Jessica Alba ...
399. | The Hollywood Reporter May 6, 2005 | ...Elvis was such a presence in
Vegas
400. | The Hotline May 6, 2005 | What happens in Vegas only
happens in Vegas
401. | The Miami Herald May 6, 2005 | Beyond that, the wooers from Vegas
402. | COUNTDOWN May 6, 2005 | ... and hop on a bus to Vegas ...
TV Show - MSNBC 8:00 pm EST
403. | THE ABRAMS REPORT May 6, 2005 | ... writes about the fact that she went
TV Shoe - MSNBC 6:00 pm EST | to Vegas.
404. | DAY TO DAY May 6, 2005 | ... 49 percent of all the rooms on the
Radio Show - NPR 4:00 am EST | Vegas Strip.
405. | The New York Times May 6, 2005 | Forced to dress like a Vegas cocktail
waitress ...
406. | The News-Press May 6, Vegas lounge lizards
2005...
407. | Newsday May 6, 2005 | ...as a campy Vegas variety show ...
408. | Orlando Sentinel May 6, 2005 . who come there to Osceola's
version of the Vegas Strip ...
409. | Philadelphia Inquirer May 6, 2005 | ... was spotted in Vegas by ...
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410. | Philadelphia Inquirer May 6, 2005 | ... doesn't consider it a road trip if
Vegas isn't a stop

411. | Philadelphia Inquirer May 6, 2005 | Forget Vegas; this time the hip
Ocean cats heads to Europe ...

412. | Reno Gazette-Journal May 6, 2005 | Can Vegas support an MLB team?

413. | Reno Gazette-Journal May 6, 2005 . a new singer before shows in
Vegas and Texas this summer.

414. | Rochester Democrat and | May 6, 2005 | Everyone know the story about

Chronicle whatever happens in Vegas.

415. | Salon.com May 6, 2005 | ... a quick trip to Vegas would do the
trick ...

416. | The San Diego Union-Tribune May 6, 2005 | ... either by the Vegas gamblers
grabbing for his ...

417. | San Jose Mercury News May 6, 2005 | | feel like I'm in Vegas ...

418. | The Sporting News May 6, 2005 | Take it to Vegas ...

419. | Springfield News-Leader May 6, 2005 | ... a landmark of the old Vegas strip

420. | St. Petersburg Times May 6, 2005 | Maybe Vegas can't handle a major-

; league franchise.

421. | St. Petersburg Times May 6, 2005 | ... at least 11 trips to Vegas since
1990..

422. | The State May 6, 2005 | Bullet train to Vegas ...

423. | WWD May 6, 2005 | Response to the latest Vegas store

424. | Wyoming Tribune-Eagle May 6, 2005 | In Vegas he worked on murals ...

425. | Austin American-Statesman May 5, 2005 . but the fear is that Vegas' big
airport ...

426. | backstage.com May 5, 2005 | ... hopes to tour throughout Vegas
with the production.

427. | backstage.com May 5, 2005 . of local plays winding up Vegas
runs this week.

428. | Charleston Daily Mail May 5, 2005 | ...But normal is running off to Vegas.

429. | Charlotte Observer May 5, 2005 | ... held beliefs about Vegas is that
gangster ...

230. | Chicago Sun-Times May 5, 2005 | Will she use its magic to win big in
Vegas?

431. | The Commercial Appeal May 5, 2005 | ... her impromptu trip to Vegas.

432. | Copley News Service May 5, 2005 | What happens in Vegas goes here

433. | The Courier-Journal May 5, 2005 | ... I like Vegas. |like the Eagles ...

434. | Daily News May 5, 2005 | We're going to Vegas in July.

435. | Daily News May 5, 2005 _ were all over each other last
weekend in Vegas ...

436. | Daily News May 5, 2005 | ... spending too much time in Vegas

437. | The Dallas Morning News May 5, 2005 | ... why not take a trip to Vegas.

438. | The Dallas Morning News May 5, 2005 | Vegas rule
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439. | Dallas Observer May 5, 2005 | ... a restaurant called Olives [New
York, Boston, Aspen, Tokyo, D.C,,
Vegas] ...
440. | FD Wire May 5, 2005 | ... network quite like ours in Vegas ...
441. | THE O'REILLY FACTOR May 5, 2005 | ... The media made her go to Vegas?
TV Show - Fox 8:48 pm EST
442. | The Hotline May 5, 2005 | What happens in Vegas goes to
Lowdown ...
443. | The Independent May 5, 2005 | ... Brit doe rather well in Vegas
444. | The Kansas City Star May 5, 2005 | ... is a story of an impromptu Vegas
wedding ...
445. | Lansing State Journal May 5, 2005 | ... travel to Detroit or take trips to
Vegas or Miami ...
446. | Las Vegas Review-Journal May 5, 2005 | ... what happens in Vegas stretches
all the way into White Pine County ...
447. | Las Vegas Review-Journal May 5, 2005 | ... hopes to be part of a Vegas-based
TV show ...
448. | Legal Week May 5, 2005 | ... of the overall scale of the Vegas-
style casinos ...
449. | Los Angeles Times May 5, 2005 | 3-day bash in Vegas
450. | The Miami Herald May 5, 2005 . I'd ever take them with me to
Vegas.
451. | THE MONTEL WILLIAMS SHOW | May 5, 2005 | ... Yeah, it's about that Vegas thing.
TV Show - SYND 5:00 am EST
452. | SCARBOROUGH COUNTRY May 5, 2005 . what happened in Vegas would
TV Show - MSNBC 10:00 pm stay in Vegas.
EST
453. | The Myrtle Beach Sun-News May 5, 2005 | Thursday Vegas Getaway ...
454. | The New York Times May 5, 2005 | Most defenders in Vegas
encouraged.
455. | The New York Post May 5, 2005 | ... the new Vegas branch of Hogs &
Heifers man land ...
456. | The News & Observer May 5, 2005 | ... horse and dog tracks with Vegas-
style slot machines ...
457. | The Orange County Register May 5, 2005 | He came home from Vegas a winner
478. | Pittsburgh Post-Gazette May 5, 2005 | ... | don't know what the odds were in
Vegas , but ...
459. | Plain Dealer May 5, 2005 . part of a series on "Breaking
Vegas.”
450. | The Providence Journal May 5,2005 | It comes out that you stopped in
Vegas ...
461. | Rochester Democrat and | May 5, 2005 | ... a Cirque du Soleil performance in
Chronicle Vegas.
462. | Scripps Howard News Service May 5, 2005 | It comes out that you stopped in
Vegas ...
463. | The Sports Network May 5, 2005 .. at the Plaza in downtown Vegas
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464 | Star News May 5, 2005 . on a conference call while we
were in Vegas ...

465. | Time-Picayune May 5, 2005 | ... and hop a bus to Vegas?

466. | Tulsa World May 5, 2005 | ... which became the Aladdin Hotel
on the Vegas Strip.

467. | University Wire May 5, 2005 | Most of her time in Vegas was spent
hanging around the Greyhound
station.

468. | The Associated Press State & | May 4, 2005 . a trip to Vegas isn't complete

Local Wire without seeing the Hoover Dam ...

469. | The Atlanta-Journal-Constitution May 4, 2005 . bus fare for two to Vegas and
Albuquerque.

470. | The Australian May 4, 2005 | She spent some time in Vegas, ...

471. | The Baltimore Sun May 4, 2005 | Honeymoon in Vegas:

472. | Charlotte Observer May 4, 2005 | ... took a Greyhound to Vegas and
ended up on a pay phone ...

473. | Cleveland Scene May 4, 2005 | The glammy big beat of Vegas and
Tweekend ...

474. | SHOWBIZ TONIGHT May 4, 2005 | She ended up in Vegas anyway,

TV Show - CNN 7:00 pm EST | right?

475. | Cox News Service May 4, 2005 | ... the Vegas market is akin to an evil
empire ...

476. | Daily News May 4, 2005 | Two days before, Vegas spies had
claimed ...

477. | THE O'REILLY FACTOR May 4, 2005 | In a Vegas casino, no problem.

TV Show - FOX 8:55 pm EST
478. | Comtex News Network May 4, 2005 | ... are arranged to coincide with the
: NAB show in Vegas.

479. | The Miami Herald May 4, 2005 | Vegas needs a stadium ...

480. | The News & Observer May 4, 2005 | ... world championship camp with his
performance in Vegas.

481. | News & Record May 4, 2005 high tailed it to Vegas and
concocted that despicable story ...

482. | Philadelphia Daily News May 4, 2005 Sunday-school teacher was
reported by sources in Vegas as
having blown her money ...

483. | Philadelphia Inquirer May 4, 2005 | ... Greyhound bus in Georgia bound
for Vegas.

484. | Pittsburgh Post-Gazette May 4, 2005 | Impressionists in Vegas

485. | The San Francisco Chronicle May 4, 2005 faux kidnapping and solo
honeymoon in Vegas cost taxpayers

486. | Scripps Howard News Service May 4, 2005 | | won in Vegas putting a different
way.

487. | The Seattle Post-Intelligencer May 4, 2005 | Do shop in on your next Vegas trip.
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488. | The Sports Network May 4, 2005 | ... which as a post time of 2:45 p.m.
in Vegas ...

489. | Star Tribune May 4, 2005 | She's asked what would be best for
going to Vegas ...

490. | Sun-Sentinel May 4, 2005 . says White Sox outfielder Aaron
Rowand, another Vegas product.

491. | UPI May 4, 2005 | British ‘poker tourist’ wins big in
Vegas

492. | Winston-Salem Journal May 4, 2005 || won in Vegas putting a different
way.

493. | The Associated Press May 3, 2005 | And yes, you can get married in
Vegas ...

494, | Business Wire May 3, 2005 | ... the BV Vineyard to Vegas tour ...

495. | CNN DAYBREAK May 3, 2005 | Atlanta to Vegas, but ticket, 162

TV Show - CNN 5:00 am EST | bucks.

496. | Daily News May 3, 2005 | ... on a chartered plane to Vegas ...

497. | The Dallas Morning News May 3, 2005 | ... such as hopping a bus to Vegas

498. | Dayton Daily News May 3, 2005 | ... who didn't know Dayton-Vegas is
a domestic flight.

499. | Eureka Times-Standard May 3, 2005 | ... played professionally in my 20s
and 30s in Vegas.

500. | FD Wire May 3, 2005 . and we anticipate unparalleled
results leaving Vegas.

VOLUME IV
E " Publication Date . | o Js

501. | Greenwire May 3, 2005 | ...Development deal on Vegas' 61
acres ...

502. | Los Angeles Times May 3, 2005 | Bui